


CONTENT STRATEGY

Hybrid content-driven website
Static + dynamic content structure

For my project Nepal Trails, the site is mainly content-driven, but it combines both
static and dynamic content.

Static pages include things like the homepage, safety information, and general
trekking guidance, which don’t change very often.

The dynamic part comes from the trek pages, which are managed through a CMS.
Each trek contains structured information such as difficulty, duration, and altitude.
This approach allows the site to stay informative while also being flexible and scalable

as more treks are added.



CONTENT MANAGEMENT

Update Strategy:
« Seasonal updates
» Easy admin editing
* No coding required

« Managed using WordPress
o Structured fields with Advanced Custom Fields

. View Pt o 3 e - BEE

Annapurna Base Camp I o hmeomanion:

o o " Local Places and People

To manage content efficiently, | am using WordPress as the backend system.

| also use Advanced Custom Fields to structure trek data, which allows me to input
information in a consistent format.

This means | can update or add new treks easily without modifying the code.
Content updates are expected to be occasional, such as seasonal changes or updated
trekking information, rather than frequent daily updates.

Overall, this setup improves maintainability and ensures the content remains
accurate.




User Considerations

Technical Context: E 3
« Mobile-first usage
* Medium/slow internet s — @
« Global accessibility
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The target users for my site are international, Non-International trekkers and
beginner trekkers.

| designed the site to be mobile-first, as most users will likely access it on their
phones while travelling.

| also considered that users may have slower internet connections, so the site is
designed to be lightweight and fast-loading.

Accessibility is also important, so i will use clear typography, simple navigation, and
semantic HTML to improve usability.

Overall, the design focuses on clarity, simplicity, and ease of use.



TECHNOLOGIES USED

Frontend Backend Development
« HTML (semantic) « WordPress * XAMPP
e CSS (mobile-first) « Advanced Custom Fields(ACF plugin)

« JavaScript (GSAP)

In terms of technologies, the frontend is built using HTML, CSS, and JavaScript,
focusing on semantic structure and responsive design.

For the backend, | am using WordPress as a content management system, which
allows dynamic content handling.

| also use Advanced Custom Fields to manage structured data for each trek.

During development, | worked locally using XAMPP.

This combination allows me to separate content from design, making the site more
scalable and easier to manage.



TECHNICAL
ARCHITECTURE
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Client-server Architecture

This slide shows the overall architecture of my website.

The user interacts with the site through the browser, which loads the frontend built
with HTML, CSS, and JavaScript.

The frontend is connected to a custom WordPress theme, which retrieves content
from the database.

The database stores all trek-related data, such as descriptions and structured fields.
This separation between frontend and backend allows for better organization,
scalability, and easier updates in the future.
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