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About 
us

A letter that breathes. A spiral that remembers. Somewhere between the snail's 
slow curl and the octopus's ancient grip, the sole of a shoe was born — reaching 
down, holding firm, touching the earth the way only eight arms ever truly could. 
sick.shoes wears that secret in its mark. Not just a logo. A creature. A history. A 
grip that never lets go.

 sick.shoes is a brand built around the story behind the sole — 
where every mark, every colour, and every word is placed with 
intention. Not a shoe shop. A statement.

A letter that breathes. A spiral that remembers. Somewhere be-
tween the snail's slow curl and the octopus's ancient grip, the sole 
of a shoe was born — reaching down, holding firm, touching the 
earth the way only eight arms ever truly could. sick.shoes wears 
that secret in its mark. Not just a logo. A creature. A history. A grip 
that never lets go.

It started with a spiral, just something to pull the eye inward. But a spiral felt 
empty, so it grew a shell and became a snail. Patient, grounded, perfect for a shoe. 
Still, it needed more grip, more reach. So the shell unfurled into arms and the 
snail became an octopus, each limb pressing into the earth like a sole. But eight 
arms were too wild for a single mark. So it collapsed into the one shape that 
could carry all of it. An S. The spiral, the snail, the octopus. Same creature, 
different skin.
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It started with a spiral, just 
something to pull the eye 
inward. But a spiral felt 
empty, so it grew a shell 
and became a snail. Pa-
tient, grounded, perfect 
for a shoe. Still, it needed 
more grip, more reach. So 
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became an octopus, each 
limb pressing into the 
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sed into the one shape 
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An S. The spiral, the snail, 
the octopus. Same crea-
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Every piece combines strength, agility, and resilience, designed 
for those bold enough to push boundaries and enduring enough 
to keep going.The sharp, pointed, and elongated angles of the 
two parts create a sense of speed, direction, and dynamism.
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Opening / Title Screen
"This is sick.shoes. Every decision you're about to see, from the logo to the layout to the 
colour on the page, was made with one question in mind: does this feel like something, or 
does it just look like something? Let's go through it."

About Us / Hero Section
"The first thing a visitor sees is the wordmark  SICK crashing into SHOES. It's not subtle and 
it's not meant to be. The layout is editorial, almost like a magazine spread rather than a pro-
duct page.

Colour Palette
"Five colours. That's it. Together they feel less like a digital brand and more like a vintage 
publication that somehow ended up on a screen."

LET'S BLOW LOGOS UP / Logo Section
I made something, we tested it at scale, we broke it apart to see if it still worked. The logo 
scribbles section shows the thinking behind the mark before it became a mark. That kind of 
transparency builds trust with an audience that respects cra�."

Logo Variants
The variants  tells the story of the logo's evolution   from spiral to snail to octopus to letter   
which turns what could be a static identity page into a narrative one."

Typography
"Three typefaces, each with a role. Golden Trail for titles   expressive, slightly imperfect, the 
kind of lettering you'd find on a 70s record sleeve. Bebas Neue for headings   condensed, 
disciplined, zero waste. Satoshi for body copy  clean enough to read, characterful enough 
to not feel like a default. 

Mockups (Desktop & Mobile)
"Here the identity is tested in context. The desktop and mobile mockups show the brand 
holding up across devices .
"The final spread shows everything together   laptop, tablet, business card, brand tag, 
colour chart, logo system. This is the brand living in the world rather than on a screen. The 
physical touchpoints, the card and the tag, matter because sick.shoes is a brand built 
around objects. Showing it on paper and card makes the identity feel grounded, tactile, and 
real which is exactly what the brand is trying to communicate."

THE END.
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title A letter that breathes. A spiral that remembers. Somewhere be-
tween the snail's slow curl and the octopus's ancient grip, the sole 
of a shoe was born — reaching down, holding firm, touching the 
earth the way only eight arms ever truly could. sick.shoes wears 
that secret in its mark. Not just a logo. A creature. A history. A grip 
that never lets go.


